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MAGAZINE DETAILS



BACKGROUND STRATEGY

Provide a brief outline on the next pages stating the campaign background, objectives and strategy (to include details on how the activity will fit into the overall publishing and marketing plan for the title). Please include full details of any tests you will undertake, including media used, offers made and creative treatments.

YOUR NEW CAMPAIGN

This doesn’t have to be a brand new idea – simply one that your company hasn’t undertaken previously

(i) Campaign type

Eg. Acquisition or renewal


(ii) Promotional method

Direct mail, telemarketing, online, digital, etc


(iii) Offer(s)


(iv) Pricing

Include price discount (%) below basic annual rate


(v) Subscription term


(vi) Projected responses


(vii) Projected total cost of campaign

Include all associated costs (print, design, postage, media, premiums etc)


(viii) Projected cost per order


(iX) Projected total revenue generated by campaign

Generated from the first subscription term of the offer


(X) Projected revenue per response




​


Name   





Address   





Job Title   





Telephone  





Email  





Title of magazine  





Frequency of publication  





Cover price   



























































APPENDICES











WHY THIS ENTRY SHOULD WIN 


Please state on the next page (in no more than 200 words) why you feel your entry should win the £10,000 prize.





APPENDICES


If you wish to include full budget workings/projections, �life-time value analysis or any other details you feel are important – please include within your own appendices.





CLOSING DATE FOR ENTRIES


13th August 2010





DOVETAIL RESPONSIBILITIES


An independent judging panel will decide the winning entry. The winner will be announced 10th September 2010. Following this date, copies of all entries* will be circulated to participating publishers within a Dovetail booklet. Individual publisher names will NOT be included within this pack – ensuring anonymity.





THE WINNER’S RESPONSIBILITIES


The winning publisher will be announced to the publishing community and agrees to participation in any PR activity. Plus, the entry and subsequent activity, will be used for a Case Study at the Annual Dovetail Client Day. Please note commercial numbers won’t be revealed to any other publisher without the winner’s permission.





*All entries circulated to participating publishers will be anonymous. If you DON’T WANT to share your entry with other publishers please tick this box  





Any publisher who ticks this box will NOT be able to view other publishers’ entries/ideas.
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